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PROBLEM

Many people don't make
donations due to limited
resources or a perceived
lack of transparency in
causes.

SOLUTION

Offering donors the
opportunity to convert
brief moments of their

time into charitable

donations.




BUSINESS MODEL

less than 20% fee from
advertising revenues.



SOCIAL
CROWDFUNDING

SWAA 1,7 tn

Expected market

CAGR 2027

1.5 Mid +7% 1.2 tn

Market evaluation

Donors 2022 2021 --> 2022 20292

Fonte: "Global Nonprofit Funding Market Size, Share & Trends Analysis Report by Funding Type (Grants,
Donations, Corporate Social Responsibility), by Region, and Segment Forecasts, 2022-2028
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HOW IT WORKS

The organization uploads
its fundraising campaign

Organizations receive
donations from the ad revenues

Merchants upload ads to the platform

Users view the ads
and receive rewards

Merchants engage
in localized marketing
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WE'VE ALSO INTRODUCED DIRECT DONATIONS eeccccccccsssses

AND HAVE IMPLEMENTED CRYPTOCURRENCY ONES. R et
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MERCHANT

 POSITIVE BRAND: Association with social
causes and support for the sustainability
balance sheet.

« ENGAGED AUDIENCE: Users motivated and
attentive to social impact.

« TARGETING AND ROI: Ads targeted to
profiled users for greater efficiency and

sustainable impact.

VANTAGGI

UTENTI

« SUPPORT AT NO COST: They help

ENTI NO PROFIT

GREATER VISIBILITY: Reach a broader and important causes by viewing ads, without

more diverse audience. diireat deretfene

PASSIVE FUNDRAISING: More consistent « EDUCATION AND AWARENESS: Quick

earnings from ad views, without requiring information on causes and social issues.

direct donations. . CONVENIENCE AND CHOICE: They

SIMPLICITY AND MONITORING: Easy support various causes easily from their

management of donations and real-time device, receiving promotions and

tracking. acknowledgments.



GOALS

Growth

Form partnerships with research/benevolent
organizations to increase traffic and subscribers

Scale Up

Create an internal advertising circuit to increase
revenues from advertisements




Giovanni Liso Luciana Giangiacomo Arcangelo
Colella Fortunato Ronco

Developer Developer Strategy
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mav-reality BUSINESS ROADMAP
Goales for 2024

.....

Form partnerships with
Organizations / Creators
Increase the number of app
downloads

Go to Global Scale

Stage 2
8,000 active users S 3 Stage 5
= tage Internationalization of the
Development of an internal platform
= - FebruaryO2024 advertising circuit Stage 4
age | October () 2024
15,000 active users on the
First 5 agreements with Aoril 02024 platform
organizations (Achieved) . gett T e 'w,..p

October @ 2023.-"

“tedune (@024
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TRY IT

APP

PLATFORM
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Thank You!

Connect with us.

+39 3484435670

@ Info@mavreality.it




